
AWOLNATION
Where: The Blue Note
WheN: April 1, 7 p.m.
COsT: $25
CALL: 874-1944
ONLINe: thebluenote.com
Millions purchased the band’s 2011 
single “Sail.” Even those who didn’t 
likely heard it after the song made 
several appearances in commercials. 
This electronic outfit hasn’t sold out, 
though; its signing to Red Bull Records 
is more indie than it sounds. +IS

CurTIs GrImes
Where: Snorty Horse
WheN: April 5, 7 p.m.
COsT: $10
CALL: 814-1434

ONLINe: snortyhorse.com
Curtis Grimes will visit Snorty Horse 
this spring and showcase his self-
taught guitar playing and original songs. 
With a run on NBC’s The Voice, he 
should know how to please a crowd. +NM 

DOC severINseN
Where: Jesse Hall
WheN: April 21, 2 p.m.
COsT: $19–29
CALL: 882-3781
ONLINe: concertseries.org
Although he’s only one man with a 
trumpet, Doc Severinsen plays music 
akin to that of the big bands. His 
show will treat listeners to the swing 
songs of yesteryear as well as Italian 
classics. +NM

LIfe IN COLOr
Where: Midway Expo Center
WheN: April 27, 5:30 p.m.

COsT: $28–65
CALL: 874-1944
ONLINe: thebluenote.com
You will get dirty at the self-proclaimed 
“largest paint party in the world.” 
Performers have yet to be announced 
for this year’s event, but the tour’s 2012 
stop in Columbia featured AN21 and 
Brass Knuckles. +IS

GerALD CLAyTON TrIO
Where: Murry’s
WheN: April 28, 3:30 and 7 p.m.
COsT: $12–37
CALL: 442-4969
ONLINe: wealwaysswing.org
The Grammy-nominated Gerald 
Clayton Trio will bring three times the 
music this April with its visit to 
Murry’s to close out this season’s “We 
Always Swing” Jazz Series. With two 
performances lined up, these rising 
stars of the jazz world will undoubtedly 
provide a jazz-filled day. +NM

The ADDAms fAmILy 
Where: Jesse Auditorium 
WheN: April 4, 7 p.m.
COsT: $25–39
CALL: 882-3781
ONLINe: concertseries.org
Get spooky with a play that will engage 
those who like the chill of Halloween 
and the chuckles brought on by the 
kooky Addams family. +HW

9 TO 5: The musICAL
Where: Columbia Entertainment 
Company
WheN: April 11 to 28;  Thurs. through 
Sat., 7: 30 p.m.; Sun., 2 p.m.
COsT: $12; $11, students; $10, seniors 
and children
ONLINe: cectheatre.org
The Columbia Entertainment Company 

MUSIC STAGE

MOSCOW FESTIVAL BALLET: Romeo and Juliet

“TWO hOusehOLDs, BOTh ALIKe IN dignity” 
will grace the stage of Jesse Auditorium this April. 
Moscow Festival Ballet’s rendition of Romeo and 
Juliet is a contemporary take on the Shakespearean 
classic: Boy meets girl from feuding family, boy and 

Where: Jesse Auditorium
WheN: April 30, 7 p.m.
COsT: $15–29; $12, children
CALL: 882-3781
ONLINe: concertseries.org
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Marius Petipa’s 19th-century version of Romeo and Juliet gets a facelift from the Moscow Festival Ballet. Elena 
Radchenko’s rendition remixes the original ballet with new elements of choreography.

girl fall in love and get married, boy flees girl’s angry 
relatives, boy and girl kill themselves atop girl’s tomb. 
Inspired by the work of French-Russian dancer Marius 
Petipa (1818–1910), artistic director Elena Radchenko 
choreographed a new version of Romeo and Juliet, which 
premiered last year.

“Her love for classical ballet and Tchaikovsky’s 
romantic music inspired her to choreograph a new 
version for the company,” said Ballet Master Alexander 
Daev in an email.

University Concert Series administrator Nathan 
Anderson says he’s looking forward to seeing the new 
work. “It’s amazing to watch a talented group like this tell 
a story without saying a word.”

Anderson has plenty of viewing experience to speak 
of — Moscow Festival Ballet travels annually to Columbia 
for spring performances and brings a new ballet with it 
each year.

“This is one of our popular events every year,” he 
says. “The reason we keep bringing them back is because 
they’re very enjoyable and easy to watch.” 

Published reviews of the Moscow Festival Ballet’s 
2012 production of Swan Lake are mixed. Barry Salwen of 
CVNC, an arts journal, cites the show as “impressive” 
whereas Carrie Seidman of the Herald Tribune describes 
it as “serviceable but lackluster.” The relatively new 
Romeo and Juliet seems untried; a Columbia audience 
will have to offer its own opinion.

That audience is usually varied in age and 
demographic, Anderson says. “You’ve got young kids, 
their parents, maybe their grandparents or older folks. It’s 
not just limited to one part of the population.”
This year the audience should steel itself for a freshly 
choreographed dose of tragedy. Don’t forget the tissues. 

+ CLAIRE LANDSBAUM
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