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many people judge books by  
their covers, and the University Bookstore 
and Mizzou Media developed a contest to 
prove it.  

The annual UN(COVER) contest, 
launched in 2010, calls for Columbia artists 
to submit cover art for a list of titles from 
the University Classics collection, a set 
of recognizable novels written by famous 
authors. Judges from the art community and 
university family evaluate the designs, and 
the winning submissions are mass-produced, 
says Heather Tearney, media coordinator at 
Mizzou Media.

MU’s Espresso Book Machine, located in 
the University Bookstore, prints paperback 
books in minutes. The cheap, efficient 
printing method makes it easy to showcase 
cover submissions for the UN(COVER) 
contest. Once books are printed, they’re 
distributed to libraries and other universities.

This year, 19 artists submitted 43 
pieces of artwork for the 2013 titles Alice in 
Wonderland, Walden, The Man in the Iron 
Mask, Treasure Island and Macbeth. The 
judges chose five winners. 

The competition is Tearney’s brainchild. 
A large part of it, she says, is choosing a 
cover that intrigues readers.

“It’s amazing to me the talent that we 
have, and in various mediums, whether it’s 
water color, pencil, photography, computer 
illustration, it’s really impressive,” she says, 
adding that the judges enjoy seeing the 
results from the creative process.  

If you’re going to design cover art, you 
should probably be familiar with the book, 
says Andi Fink, the People’s Choice winner 
for the 2012 UN(COVER) contest. 

“It’s really important to have the 
content of the book as some sort of artistic 
expression on the covers,” she says. 

Fink’s 2012 winning cover for The 
Adventures of Sherlock Holmes shows the 
conflict between Holmes and his arch 
nemesis, Professor James Moriarty. Their 
silhouettes over a London skyline suggest a 
fierce battle for the city. Go ahead and judge.

“I think it’s so important for the cover 
design to hit you over the head first so you’re 
like: ‘Wow, this cover looks amazing. I want 
to read it,’” Fink says. 

Sawyer Wade, an MU sophomore and 
graphic designer for Mizzou Media, agrees 
that a cover should draw in readers. 

He says he believes people are drawn 
either to the beauty or the trauma of the 
visuals. Whether the designs are relatable, 
enticing or have shock value, Wade says it 
is all about the imagery of the design that 
makes it attractive.

Wade worked with Paul Garrison, a 
senior art major, to design a modern cover 
and interior illustrations for Dante’s Inferno. 
Their revamp features grisly, dramatic and 
computer-generated drawings. It isn’t part 
of the UN(COVER) competition but will be 
sold at the bookstore alongside Dan Brown’s 
new book, Inferno.

In the past, UN(COVER) winning 
submissions have been photographs, but 
this year, illustrations snagged the top 
spots. Tearney says she is proud of what the 
University Bookstore, Mizzou Media and 
MU students have accomplished with this 
competition. Whether pretty or pretty scary, 
UN(COVER) entries exist to entice.
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